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Presentation Notes
My name is Emily Shuman, Director of the Rocky Mountain ADA Center and I’m so pleased to be here today to talk to you about Accessible Social Media. 




Ab o u t  t h e  Ro c k y 
Mo u n t a in  ADA Ce n t e r

The ADA Center stocks a selection of 
current information on the ADA. 
Many materials are free, while 
others are available for a nominal 
fee.

Ma t e ria ls
The ADA Center conducts ongoing 
research focused on ADA 
implementation in our region. The 
research is designed to enhance our 
services and be practical and 
applicable to all.

Re s e a rc h

The ADA Center staffs a toll-free line 
weekdays from 9am – 4pm MT. 
Information specialists can answer 
most questions about the ADA 
immediately and will research more 
complex questions if necessary.

In fo rm a t io n  & Gu id a n c e
The ADA Center offers basic to 
advanced level training on the ADA 
and other related disability topics. In 
addition, the ADA Center offers 
several online courses that can be 
completed on a self-paced basis.

Tra in in g

Presenter
Presentation Notes
Before we get into social media, let me give you some background on the RMADAC.

The Rocky Mountain ADA Center (RMADAC) provides information, guidance, and training on the Americans with Disability Act (ADA) tailored to meet the needs of individuals and organizations in Colorado, Montana, North Dakota, South Dakota, Wyoming and Utah.




Dis c la im e r
Information, materials, and technical assistance provided are intended solely as informal guidance and 

are neither a determination of your legal rights or responsibilities under the ADA, nor binding on any 

agency with enforcement responsibility under the ADA.

The Rocky Mountain ADA Center, operated by Meeting the Challenge, Inc., is funded under a grant from 

the National Institute on Disability, Independent Living, and Rehabilitation Research (NIDILRR grant 

number 90DP0094-01-00) to provide technical assistance, training, and materials to Colorado, Utah, 

Montana, North Dakota, South Dakota, and Wyoming on the Americans with Disabilities Act.  

Presenter
Presentation Notes
We are not lawyers and don’t give legal advice. While we are subject matter experts, everything here today should be considered informal guidance.



Le a rn in g  Ob je c t ive s
STATISTICS

• St a t is t ic s  p e rt a in in g  t o  s o c ia l m e d ia  u s e .
• Th e  im p o rt a n c e  o f a c c e s s ib le  s o c ia l m e d ia . 
• Be s t  p ra c t ic e s  fo r s o c ia l m e d ia  c o n t e n t .
• Ac c e s s ib ilit y fe a t u re s  o f s o c ia l m e d ia  p la t fo rm s .

Presenter
Presentation Notes
These are our learning objectives for this presentation. Feel free to ask questions along the way.



Disability

Can acquire this 
identity today

Largest minority 
group in the 

country & world

Reported 
number likely 

lower than reality. 
Conflicts with 

other identities

Fear of 
stereotypes & 

discrimination. 
Underdiagnosed 
or misdiagnosed

Presenter
Presentation Notes
This is an identity you can gain today – not a question of if, but when and how. Accidents happen, and all of us will experience a change in ability as we age.

People with disabilities make up the largest minority group in the country, and the largest minority group in the world. 

On the next slides we have information on the number of individuals with disabilities, but please be aware there are reasons to believe these numbers are lower than reality. Reasons why people might not identify as having a disability include reluctance and fear of stereotypes associated with disability. People whose disability is invisible might keep that identity private. If a person’s identity conflicts with what they think it means to be disabled, they would be less likely to take on that identity. For example, if I identify as a veteran, a mother, an athlete, and my idea of what it means to be disabled conflicts with my identity, I might not choose to recognize that identity. Finally, lack of medical access can lead people to be misdiagnosed or underdiagnosed.




Presenter
Presentation Notes
*Read all stats*

These are the best estimates we have of the number of people with disabilities. These numbers are an average of several different government bodies/studies, including ADA PARC, the CDC, and the census. 

ADA Participation Action Research Consortium (ADA PARC)
https://www.cdc.gov/ncbddd/disabilityandhealth/impacts/colorado.html
http://www.disabilitystatistics.org/
https://disabilitycompendium.org/sites/default/files/user-uploads/2017_AnnualReport_2017_FINAL.pdf
https://factfinder.census.gov/faces/nav/jsf/pages/index.xhtml
https://www.disabled-world.com/disability/statistics/
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So c ia l Me d ia  St a t is t ic s
Percent (%) of American adults using social media 

platforms:

• YouTube – 73%

• Facebook – 68%

• Instagram – 35%

• Pinterest – 27%

• LinkedIn – 25%

• Twitter – 24%

Most are daily users

Most use more than one of the major 
platforms

Presenter
Presentation Notes
http://www.pewinternet.org/2018/03/01/social-media-use-in-2018/





W h y is  a c c e s s ib le  s o c ia l 
m e d ia  im p o rt a n t ?



Accessible Social Media Importance

• Effectiveness and Reach
Most people now use social media
Quickly covers large geographical area
Inaccessible content excludes a large portion of social media users
If they can’t see/hear/understand the call to action, they can’t act
Accessible content leads to loyal customers/followers

• Habitual and Ingrained 
People look to social media for breaking news, events, information 
Often check social media before seeking alternatives

• Mobile
Communication and updates on the go



Social Media Importance

• Interactive
Users can ask questions, tag others
Users can provide updates to organizations; social media listening
People with disabilities use social media to connect and build community 
Social media may be an individual’s only means of social engagement

• Impact Cultural Expectations and Demonstrate Inclusivity
Inclusion communicates value
Lead by example
Develop expertise and become a go-to

Presenter
Presentation Notes
Just like we all do, people with disabilities find it crucial to connect with each other and we know they use social media to do so. 
Accessible social media leads to increased connections among everyone.	Barrier removal for people who may have limitations with other forms of social engagement
		

Inclusion in global conversation via social media results in the expectation that people with disabilities add value.
Lead by example  Seeing accessible content leads people to reconsider their own practices.
Develop expertise You have the opportunity to lead the movement in your department/industry/city, etc. Not too many experts on this topic at the moment!!

		
	



Sc re e n  
Re a d e r
• Software for PCs

• Apps for smartphones

• Built-in to operating systems

Presenter
Presentation Notes
Want to give you some information about screen readers since I’ll be referencing them quite a bit in the presentation. 

Definition of a screen reader.

Several ways to access screen readers. JAWS is a common software program, but nowadays most operating systems have this feature in the native accessibility settings.
Used by people who are blind/low vision, but could also be used by people with cognitive disabilities, such as dyslexia, TBI, etc




Cre a t in g  Ac c e s s ib le  Co n t e n t



Text Posts: Plain Language

• Short, simple and to the point
• Conversational
• Familiar language
• Actionable

Presenter
Presentation Notes

Plain language is communication your reader can understand immediately. It requires that readers be able to find what they need, understand what they find, and then use that information for their own benefit. 

Short, simple and to the point
Conversational
Familiar language
Actionable

Example from PlainLanguage.gov




Text Posts: Acronyms

• Not considered Plain Language
• Bad screen reader compatibility
• Avoid if possible
• Spell out at least once
• Put period between letters
• Test with a screen reader

Presenter
Presentation Notes
Acronyms 
Goes against the basic principle of plain language.
Screen readers often get acronyms wrong, trying to read them as words.  
If you must use an acronym, try to spell it out at least once. It also helps to put a period between each letter. A.D.A vs ADA. 

Avoid if possible
Spell out at least once
Test with screen reader




Text Posts: Hashtags

• Categorization and discovery
Searchable by users
Aggregates in real time

• Camel Case
Easier to read
Better interpretation by screen readers

Presenter
Presentation Notes
It’s important to understand the purpose of hashtags so you can use them properly. This way, you’re able to achieve the intended effect without making it confusing or inconvenient for people using screen readers, etc.  Understanding the use of hashtags improve the way your entire audience engages with your content. 

When a user adds a hashtag, it’s indexed by the social network and becomes searchable/discoverable by other users. Once someone clicks on that hashtag, they’ll go to a page that aggregates all the posts with the same hashtags, in real-time. 

Number of hashtags for each platform (multiple studies have been done)
	- Facebook and Twitter: engagement drops after two hashtags
	- Instagram: 9 is the optimum number of hashtags

Purpose: categorization and discovery.  

For the full run down: https://sproutsocial.com/insights/how-to-use-hashtags/


 



Text Posts: Hashtags – Camel Case

Presenter
Presentation Notes
It’s important to understand the purpose of hashtags so you can use them properly. This way, you’re able to achieve the intended effect without making it confusing or inconvenient for people using screen readers, etc.  Understanding the use of hashtags improve the way your entire audience engages with your content. 

When a user adds a hashtag, it’s indexed by the social network and becomes searchable/discoverable by other users. Once someone clicks on that hashtag, they’ll go to a page that aggregates all the posts with the same hashtags, in real-time. 

Number of hashtags for each platform (multiple studies have been done)
	- Facebook and Twitter: engagement drops after two hashtags
	- Instagram: 9 is the optimum number of hashtags

Purpose: categorization and discovery.  

For the full run down: https://sproutsocial.com/insights/how-to-use-hashtags/


 



Text Posts: Links

• Screen Readers
Will read every character

• Link Shorteners (bitly.com)
Free
Better interpretation by screen readers
Tracks link clicks

Presenter
Presentation Notes
 A screen reader will read every single character of a link, even if it doesn’t show up in text. Social media requires “naked links” which means that the link is the same as what you put in the browser, rather than encoded in some text, such as things like “Click Here” or “Find Out More.”

Use a link shortener like Bit.ly or Goo.gl.  The best part about link shorteners is they track the number of clicks the link has had. 
Note: Google plans to shut down its link shortener in 2019, so I’d recommend signing up with Bit.ly instead. It’s free and you get 



Text Posts: Emojis

• Never use in place of a word
• Bad screen reader compatibility
• Put at end of main content

Presenter
Presentation Notes
Never use emojis in place of a word. 
Shorthand: such as ICYMI, IMO, SMH, plz, grl, dept, etc. Not plain language, not familiar to all and could mean different things to different people.
Bad screen reader compatibility – some screen readers will describe the emoji, some emojis just read as numbers. 
If using an emoji, put it at the end of the main content. 


**This is changing all the time. Always test with a screen reader. It seems that Twitter and FB no longer reads emojis out loud to screen readers.




Text Posts: Structure

1. Message content
2. Hashtags and mentions
3. Link

Presenter
Presentation Notes
Video of screen reader with hashtags all throughout. Main message content first
Hashtags and mentions
Link




Image Posts: Alt Text

1. Meaningful
2. Concise
3. Contextual

Example 1: Belgian homemade waffles covered in blueberries 
and rainbow-colored sprinkles on pink plates with 
embroidered napkins and a cup of tea with milk and a teapot 
all laid on hexagon white tiles. 

Example 2: Appetizing breakfast of waffles with toppings and 
tea.

Presenter
Presentation Notes
An alt-text is a description of an image that’s shown to people who for some reason can’t see the image. Among others, alt-texts help:

people with little or no vision
people who have turned off images to save data
search engines

Alt text should be concise and meaningful. They should communicate what important in the picture but do not need to be overly specific. See this example.




Image Posts: Alt Text

Art Related
Fragmented marble sculpture of three 
nude women, with missing heads, and 
their arms around each other.

General Description
Marble statue of three nude women 
standing in line.

Presenter
Presentation Notes
An alt-text is a description of an image that’s shown to people who for some reason can’t see the image. Among others, alt-texts help:
people with little or no vision
people who have turned off images to save data
search engines

Alt text should be concise and meaningful. They should communicate what important in the picture but do not need to be overly specific. See this example.




Image Posts: Computer Generated Alt Text

1. Inaccurate
2. Doesn’t account for context

Presenter
Presentation Notes
Although machine learning and artificial intelligence is improving quickly and can describe some images quite accurately, they are not good enough at understanding the relevant context at the moment. On top of that, machines are not good enough at deciding what is “concise” and will often describe too much or too little of the image.




Image Posts: Pictures of Text

1. Add identical text in body of post
2. Do not rely on pictures of text
3. Not screen reader friendly

Presenter
Presentation Notes
If using a picture of text, be sure to either communicate what the text says in the main text content, or add alt text. A screen reader can’t read text in a picture. The auto generated text will just say “Picture may contain text.”



Image Posts: Integrated Alt Text

1. Incorporate description into post text

Presenter
Presentation Notes
Alt text is still the best practice whenever possible, but if it’s inconvenient to add alt text, it’s not your picture and you’re unable to edit it, etc., you can incorporate a description in the way you write the post. See this example.




Video Posts: Captions

• Open captions
Overlaid on the video itself
Cannot be turned on or off

• Closed captions
Separate track from the video
Can be turned on and off

• Added Benefits
Improves searchability
Improves comprehension
Allows audience to watch with no sound

• Best practices
Synchronized with video
99% accuracy
Don’t cover important visual content
Capitalize and punctuate
Don’t change or correct what is said
Include unspoken information

Music
Sound effects
Speaker identification

Presenter
Presentation Notes
Captions – 1 in 6 people have some form of hearing loss. In addition to people with hearing loss, captions benefit people with learning disabilities, people whose first languages are not English and those that simply prefer to watch videos with captions. In fact, 85% of Facebook videos are being watched with the sound off.

Adding captions to your videos will improve Search Engine Optimization (SEO). Your videos will be more searchable on search engines. A search engine can't watch or listen to a video, but it can index text.





• Social media platform
Facebook
YouTube

• Programs (SRT file)
CADET: Caption and Description Editing Tool (free)
CaptionTube (free)
MacCaption & CaptionMaker (paid)

Video Posts: DIY Captions

Presenter
Presentation Notes
The best practice is to manually add captions to videos.  

Additionally, there are a variety of programs that you can use to generate what’s known as an .SRT file, or SubRip Subtitle files. This is the caption file that is uploaded to the social media page and then can turn on and off the captions. 

There are several free programs out there. For example, CADET, which is from the National Center for Accessible Media. http://ncamftp.wgbh.org/cadet/cadet-eula.html
MacCaption & CaptionMaker are both made by Telestream.net and they are the Windows/Mac versions of the same product. This one you must purchase https://www.telestream.net/captioning/





• Advantages
Guaranteed turnaround, accuracy
Inexpensive

• Disadvantages
Potential burden on small or no budget

• Vendors
3Play Media
Automatic Sync Technologies
Rev.com

Video Posts: Outsourced Captions

Presenter
Presentation Notes

Paid services abound also.  One that’s highly rated is Rev, which promises 24 hour turnaround at $1/minute with 99% accuracy. https://www.rev.com/caption
More vendors here (http://www.dcmp.org/ai/10/)






• YouTube
• Facebook
• Online services

DocSoft (paid)

Video Posts: Automatic Captions

Presenter
Presentation Notes
Automatic captioning is built into YouTube and Facebook and can be generated using online services. This of course has its limitations, such as being unable to add punctuation or adjust for difference accents.  It often falls short on providing truly accessible captions.
I recommend reviewing automatically generated captions before publishing your content.  

http://www.docsoft.com/Services/AVS/ 





Video Posts: Live Stream Captions

• Captions for live streaming video
YouTube
Facebook
Twitter
Instagram

• Communication Access Real Time (CART)
• Usually vendor provided service
• Can be done remotely
• Not all platforms support it

Presenter
Presentation Notes
These are the social media platforms that allow for live streaming.  None of them provide live captioning services within the platform, so this must be done through a third party service. 

Of course, YouTube will generate auto captions after your video is already live.




So c ia l Me d ia  
P la t fo rm  Sp e c ific s



Platform Specifics: Facebook

• Alt-text field doesn’t always 
work

• Auto-generated alt-text is 
unreliable

• Best to include alt-text in 
body of post

Alt  Te xt
• Captions can be uploaded or 

created
• Use third party service for 

live videos
• Caption live videos after they 

end
• Supposedly generates 

automatic captions

Vid e o s

• Official page for help and updates
• facebook.com/help/accessibility

Fa c e b o o k  Ac c e s s ib ilit y

Presenter
Presentation Notes
These are the social media platforms that allow for live streaming.  None of them provide live captioning services within the platform, so this must be done through a third party service. 

Of course, YouTube will generate auto captions after your video is already live.




Fa c e b o o k  
Alt -t e xt



Fa c e b o o k  
Alt -t e xt



Fa c e b o o k  
Alt -t e xt

Presenter
Presentation Notes
Point out the auto alt-text.



Platform Specifics: Instagram

• Can be added to pictures 
but not videos

• Hard to access alt-text field

Alt  Te xt

• Does not provide captioning 
options within the platform

• Add captions when editing 
video

• Short length allows for 
descriptive text

Vid e o s

• Mobile only upload makes it harder to 
ensure accessibility in text

Mo b ile  On ly

• Increased number of hashtags for 
effectiveness

• Include them at the end

Ha s h t a g s



In s t a g ra m
Alt  Te xt

Presenter
Presentation Notes
https://help.instagram.com/503708446705527

Remember to add necessary context in plain language.
You can also add ALT TXT retroactively to any pictures.

NO ALT TXT for videos! So you still have to include it at the end of your videos.



Platform Specifics: Twitter

• Works well
• No computer-generated alt text

Alt  Te xt

• Reason for hashtags and mentions in the middle of text
• Makes it more challenging to compose message
• Thread capability helps
• People often post pictures of text

Ch a ra c t e r Lim it a t io n

• Unable to caption videos on platform
• Closed captions not supported
• Must use open captions

Vid e o



Tw it t e r 
Alt  Te xt



Tw it t e r 
Alt  Te xt



Platform Specifics: YouTube

• Upload an SRT file
• Correct auto generated captions
• Create manually within platform

Vid e o  Ca p t io n s

Presenter
Presentation Notes
Google reference on captioning in YouTube (https://support.google.com/youtube/topic/3014331?hl=en&ref_topic=4355241) 




Yo u Tu b e  Ca p t io n in g  Re fe re n c e s

• YouTube Help guide

• Tutorial Videos 

• National Center on Disability and Access to Education

Presenter
Presentation Notes
https://support.google.com/youtube/topic/7296214?hl=en&ref_topic=3014331
https://www.youtube.com/results?search_query=youtube+captions+tutorial+
http://ncdae.org/resources/cheatsheets/youtube.php

https://support.google.com/youtube/topic/7296214?hl=en&ref_topic=3014331
https://www.youtube.com/results?search_query=youtube+captions+tutorial+
http://ncdae.org/resources/cheatsheets/youtube.php


Platform Specifics: LinkedIn

• Can do from desktop but not 
mobile

• Uncertain how reliable
• No auto-generated alt text

Alt  Te xt

• a11y-feedback@linkedin.com
• linkedin.com/help

Lin k e d In  Ac c e s s ib ilit y Su p p o rt
• Supports .srt files for captions
• Caption files must be added on 

desktop

Vid e o

• No limit on characters
• Mentions can be in main text
• Hashtag use improving

Te xt



Lin k e d In  
Alt  Te xt
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P rio rit ize   a n d  
p ro g re s s  o ve r 

t im e
• Start with new content

• Include in your budget

• Prioritize what you update

Presenter
Presentation Notes
I know that we just covered a lot of information and I don’t want you to feel overwhelmed, thinking you have mountains of work to do.  In general, there is no need to go back and fix everything you’ve published. The important thing is to consider the accessibility of your content moving forward. You should take stock of your content and update anything that is critical to your audience, widely used or used repetitively.

As you continue to move forward and figure out what your needs are and what you are and aren’t willing to pay for, you can start building accessibility into your overall budget for social media.





Co n t a c t  m e .
I’m happy to help with any accessibility questions or 

problems you come across. Feel free to reach out!

Emily Shuman

719 -4 33-76 37

Se a rc h : Ro c k y Mo u n t a in  ADA Ce n t e r

3630 Sinton Road, Suite 103
Colorado Springs, CO 80907

e s h u m a n @m t c -in c .c o m



46

Qu e s t io n s ?

Presenter
Presentation Notes
Questions 
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